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ABOUT

I'm a brand designer who builds systems:
logic-forward, detail-driven, and always oriented
toward clarity and scale.

Over the past decade, I've led creative for B2B SaaS companies, cultural
institutions, and startups. I specialize in brand identity, web design,
campaign development, and creative operations—work that helps teams
move with confidence and consistency.

[ thrive in cross-functional environments, partnering with CEOs, product
teams, and marketing leaders to translate business goals into cohesive
visual systems. Most recently, I was the founding creative at PushPress,
where I led the 2023 rebrand and established the design systems that
supported the company’s growth.

[ care deeply about craft, brand stewardship, and building frameworks
that scale without sacrificing originality.

SASHA ICHOONSIGY

SELECT EXPERIENCE

PushPress — Founding Creative, Art Director (2022-2025)
Xplor Technologies - Creative Manager (2020-2022)
Houston Zoo - Graphic Designer (2015-2020)

CAPABILITIES

Brand Identity & Systems

Web Design & Development Art Direction
Campaign Design (Digital, Print, Social, Events)
Creative Operations & Team Leadership
Stakeholder Management & Executive Collaboration

TOOLS & PLATFORMS

Figma, Adobe Creative Suite (Illustrator, InDesign, Photoshop)
Webflow, Canva, Notion, Unbounce
Al Tools (Midjourney, Claude /ChatGPT for workflow optimization)



PushPress is a fithess business
management platform serving gym
owners with software and operational
tools. During its Series A stage, the
company needed a clearer, more
cohesive brand identity to support

its growth and strengthen market
recognition.

Designed and managed entirely
in-house, the rebrand began with a
cross-functional workshop to refine
positioning, followed by multiple

rounds of logo exploration and review.

The final system expanded beyond

a primary logo to include product
logos, supporting visuals, and custom
lockups for internal programs and
marketing initiatives.

Launched in February 2023 across
the website, blog, and social
channels, the new identity improved
recognizability and provided a
scalable visual foundation. In the
months that followed, the updated
brand and messaging were rolled
out across core web pages and
campaigns, creating a more unified
and credible market presence.

CAPABILITIES
Identity

Web

Project Management
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PUSHPRESS REBRAND

Jim Putnam
Account Executive

jputnam@pushpress.com
585.348.7272

B pushpress

The tools you need, the team you trust.

B pushpress

Nick Reyes
4300 W 158th st
Overland Park, KS 66224

® pushpress

CORE VALUE

CUSTOMER LOVE

PushPress

PushPress
Brand

Guidelines

Mission

Our mission is to provide a foundation that empowers fitness professionals to make a
positive impact on the people they serve.

We do that by providing a technologically advanced platform that helps studio and gym
owners run and scale their business effectively, build lasting relationships with customers,
and foster a community that promotes healthy living.

Logo Clear Space

We mandate a minimum amount
of space around the edges of our
logo to create clear margins and
preserve legibility. The clear
space proportions are derived
from the logo mark, with clear
space being ¥z the size of the
mark.

In no instance should a line of text

or any other visual element cross - . Push press
into this protective zone. '

Product Logos

Our name is always front and
center. Product logos are worked

in the “house of brands"” strategy.
B pushpress B pushpress
Other “things we do" lock-ups are ¥ CORE ¥  TRAIN
shown as endorsed brands.
B pushpress B pushpress
¥  BRANDED APP ¥V GROW
Timer App GymJobs PushStart
by PushPress by PushPress by PushPress

Logo Color Guide

These are the recommended color
combinations when placing the
logo on one of our brand colors.

Logo files will contain the Full
Color (for use on white), Negative
(for use on Deep Blue or Black),
and White (for use on Pacific Blue
or other rare cases) versions.
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® pushpress PushPress

Color Palette

We keep the tried and true Pacific
Blue from the original brand, but

Pacific Blue

introduce bursts of energy with a PMS 2175.C

brighter secondary palette.

Deep Blue
#031A3C
PMS 3597 C

Sky Blue
#DIEAFF
PMS 657 C

Type Palette / Primary

Sharp Grotesk is PushPress’ main
type family, a workhorse set of faces
that can be used for both text and
display.

Sharp offers a generous depth of
weights, widths and styles. Our
brand mainly uses widths 18 and 20.

Photography Style

Photos should have a clear focus,
feature people in action and be
naturally lit when possible.

Dynamic movement and blurred
backgrounds are preferred. Busy
backgrounds that distract from the
focal point should be avoided.

Glowing Green Neutral 100
2FB84 #080808

PMS 2268 C

Neutral 80
#161E2A

Neutral 50
#2E3745

Laser Lemon Neutral 10
HFAFF78 #FBFBFB
PMS 393C

Neutral 00
#000000

Headlines Set in
Sharp 20 Semibold

Sub-headlines Set in
Sharp 20 Medium




Prior to the rebrand, the PushPress
website was heavily CrossFit-focused,
limiting the company’s ability to appeal
to broader fitness markets. To support
expansion into modalities like yoga,
pilates, martial arts, and group training,
the site needed a more inclusive,
neutral visual direction.

In the lead designer role, the site’s
imagery, messaging, and visual system
were reworked to remove niche
references and establish a cleaner,
more welcoming look aligned to
multiple fitness verticals.

The updated site broadened
PushPress’s appeal, strengthened
credibility with new audiences, and
created a scalable foundation for
ongoing marketing and product
growth.

CAPABILITIES
Identity

Web

Project Management
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PUSHPRESS WEBSITE RELAUNCH

',. PushPress Products ~ Pricing Customers About Resources - SignIn

FALL 2025 FALL 2025

miestone (¢}

Users
Love Us
*

*

All-in-One Gym Management Software

Unlock the
Power of Your
Fithess Business

Automate, streamline, and grow your fitness
business with a hassle-free software built by
gym owners, for gym owners.

Schedule a Demo - ‘ Get started for free ‘

Momentum
Leader

.............

Financial Report

537,228.34 e

Robert Papper

Trusted by top fitness brands

PRONEE e REBUILT w EHEMOTH

Everything You Need,
All in One Place

Your gym's success starts with the right tools. Our easy-to-use,
connected suite offers the smartest solutions for any need.

& a cils
A Better Member Management Data-Driven
Journey Made Easy Decision Making

Our suite offers automated
communications, enhanced member
management, and helps people meet
their fitness goals—which means greater
retention, and a stronger community.

Simplify the complexities of running a
gym without the need for multiple
programs. Manage daily operations, lead
generation, conversion and member
engagement in one place.

Make smarter business decisions with
comprehensive data— see robust
analytics on operations and marketing,
member engagement and workout
effectiveness.

. PushPress
¥ CORE

The Heart of Your Gym Management

Simplify and streamline your admin workflow.

= Streamlined billing and payments

Automate your billing cycle and use integrations like Stripe
to reduce payment friction—plus, get financial data to
inform decisions.

z] Manage members with ease

Make juggling member data easy with a CRM system that
automates onboarding and offboarding and captures data
on trends and attendance.

5 Schedules, simplified
Save time on scheduling with automated class bookings and
real-time availability, and maximize class capacity with
intelligent algorithms.

[ Learn more about Core ]

#\ Cali Gym

Personal Training

Amount $400.00
Number of Sessions 5
Session Duration 60 min

1 on 1 sessions help to develop an active lifestyle through a
variety of exercises building physcial and mental strength.

Purchase Training Session

. PushPress
V GROW

Turn Prospects Into Members

Don't let potential members slip through the cracks.

Conversions Pipeline Submissions
Revanus Ciasod Total Contacts @ Trigger r Contact Company
3878.24 229 Form Submissior ] "m
Opportunities Closed How did we do?
(retorrais t’ - 1 this a memeber Coach rating Class rating
e ° dedr ek qu
g Notification ) O *kk* O 9

_x'\.lll lIV\/\ A [ | i

Lead generation and
conversion back

Capture every sales opportunity with SEQ-
optimized websites, prebuilt workflows and
automated messaging, and use analytics to
optimize your marketing strategy.

= Hlusers

Keep members coming

Enhance member relationships with two-way
SMS, automated surveys, and use behavioral
data to improve retention.

Make communication effortless with
personalized, automated communication
across SMS, email and social media.

Learn more about Grow

. PushPress
4 TRAIN

Streamline communication

SASHA ICHOONSIGY



As part of the broader site refresh,
key pages were redesigned to

better communicate PushPress’s
value and support a more strategic
content structure. This included
product pages like Committed Club,
foundational pages such as Pricing,
and performance-focused pages like
a competitor comparison designed to
position PushPress more effectively in
the market.

The updated designs emphasized
clear hierarchy, approachable visuals,
and messaging suited to a wider
range of fitness business owners.
These improvements strengthened
product storytelling, increased clarity
for prospects, and contributed to more
effective lead generation aligned with
the refreshed brand direction.

CAPABILITIES
Identity

Web

Project Management
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PUSHPRESS WEBSITE RELAUNCH

— ,ew. Committed Club:

Comenitted Club

Mame Chickeing.

~———,_.. .. The Ultimate

- e== < Member Loyalty
. ! Y
~ Program
@ Wi ) Introducing a loyalty program that rewards member

loyalty and skyrockets retention.

—
d \ m——

What is Committed Club?

Included with Core Pro and Max, Committed Club Is a customizable loyalty program that lets
you recognize members who check In consistently on a manthly basis, incentivizing members
to show up to meet their fitness goals.

A Game-Changer for Your
Community and Retention

Committed Club not only celebrates member consistency and
boosts morale—it's also proven to promote more check-ins,
reduce churn, boost retention, and impact your bottom line.

©

Increase in
check-ins

Data shows members who check in
regularly are more likely to stay
engaged and committed 1o their
fitness journey.

®

Reduce churn and
boost retention

&y promating check-in conelstancy,
yeu'll be directly impacting and
ingreasing member retention, and
reducing churn.

)

Boost profits in
the long-term

Walch consistency pay off down
the road, Members who show up
more aften are mare likely to stick
with your gym longer, fueling
lomg-term revenue growth,

(Hp

Help members
meet fitness goals

ay rewarding conslstency, you'll
keep members accountable to
their fitness journey while building
COMMuNity.

See how Committed Club and loyalty programs are
helping gyms thrive

How a Michigan Gym Uses Committed Club

to Increase Member Retention

Read more

How Fixed on Fitness Drives Retention with
Gym Member Check-Ins

Read more

Schedule a Demo

Products -~ Pricing Ct

Scale your business with flexible
plans that meet your needs.

$0

Small gyms and studios ready o
lay the foundation for growth and
BUCCESsS

Processing Rata”
4.19% + 30 CC
2,09% + .30ACH

Support SLA
Self-gerve resources and AT
SUppOrt* with a 48-hour response
time for human assistance,

No monthly fees

Pro

$159...

Mid-size gyms and studios ready
to scale their business and
optimize operations

Processing Rate”
2.88% + 30 CC
0.78% + 30ACH

Support SLA
AT support®®, live human
responses, and the option to

schedule video support help calls.

“Price in USD

“*Al support resolves BOX of conversations with 85X Customer Satisfaction score.

$229...

Established gyms and studios ready
to streamline operations and
accelerate growth

Processing Rate”
2.75% +« .30 CC
0.78% + 30ACH

Support SLA
AT support®®, live human
responses, and the option to
schedule video support help calls,

Compare all our features and choose a

plan that works for you.
3 £2 £
USERS
Leads © Unlimited Unlimited Unlimited
Admins @ Unlimited Unlimited Unlimited
Members @ Unlimited " ' "
staff © unlimited a - d
Al Support © Unlimited Unlimited Unlimited
INTERNAL INTEGRATIONS
Screens App @ v v v
Members App © v v v
Staff App @ v v v
Flex Fees @ — v v
Committed Club @ — v v
Waitlisting v v v
Migration ® v v v
Appointments © v v v
Products ® v Vs v
Basic Workout Programming ® v v v

v sgnin

PushPress is the #1 Wodify Alternative

Why PushPress is the
Ultimate Gym
Management Solution

Unlike Wodify, PushPress is built from real-world experience. As a team of
gym owners ourselves, we understand your struggles, and what it takes o
run a successful fitness business.

Qur goal is to empower you with smoother operations, faster payments and
unmatched support.

Schedule a Demo - [ Sign up for Free

SASHA ICHOONSIGY
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Mast Momentum Best
Implementable Leader Usability
@IS Small Business
i 2024 EPRING

8 Months

(D) merovss i1 B ks

What Makes PushPress
Better Than Wodify?

Ensuring Timely Gym Payments (2-3 days)

Streamlining Gym Administrative Tasks

Accessing Superior, Live Customer Support

PushPress

Wodify

Wodify controls your Stripe account, leading
1o reported payment delays up to 14 days.

Provides administrative tools, but somea
tasks may require multiple steps to
complate.

Wodify offers email-only support, lacking
live options, delaying rasponss times.

Flexible Transaction Fee Management

Wodify's free version enforces a fixed 7.5%
fes, non-adjustable, kept by Wodify.

Reducing System Downtime

Oeeasional service downtime reported by
users, affeoting operational rellability.

Marketing and Lead Conversion

Provides CRM tools but falls short of
PushPrass with its extensive workflows,
automations, and marketing materials.

Simplifying the Switch from Another Provider

Lacks support in the migration process,
leaving users to navigate tha switch
independeantly.

The Top Three Reasons
to Choose PushPress

Get Paid. Faster.

PushPress offers quicker, more reliable payments than
Wodify, ensuring gym owners enjoy financial stability with
timely payouts and direct Stripe integration for enhanced
security and transparency.

Keep it Simple.

PushPress features a user-friendlv interface that streamlines



In December 2024, PushPress
launched a podcast led by the CEO

and CRO to share expert conversations
on gym management, business growth,

and fitness technology. To support the
launch, the podcast needed a visual
identity that aligned with the broader
PushPress brand while standing out as
its own content channel.

A distinct visual system was created

using soft gradients and a related color

palette to establish an approachable,
contemporary look. This identity

extended across cover art, promotional

assets, and social graphics, improving
recognizability and strengthening the
podcast’s presence across platforms.

Additionally, the podcast’s Webflow
site was fully designed and
art-directed, with development
managed through a dedicated web
developer. After implementation, the
site was further refined through direct
editing, and the CMS was maintained
for each episode launch to ensure
consistent presentation and a smooth
publishing workflow. This ecosystem
strengthened PushPress’s thought
leadership and supported ongoing
content growth.

CAPABILITIES
Identity
Web Management

COMPLETE
November 2025

PUSHPRESS PODCAST

The PushPress Podcast

Products v Pricing Customers About Learn v Signin EP. 26 | July 2, 2026

Make Your Gym Better by
Unlocking Customer Feedback

,. PushPress

How valuable is ct

The PushPress et
Podcast P | s

o o
Former gym owners and current PushPress execs Dan Uyemura

(CEO and Co-founder) and Nick Reyes (CRO) are joined by other

industry experts to chat gym management, business growth,

and fitness technology. Their discussions are designed to

empower modern gym owners and entrepreneurs with the tools

and knowledge needed to succeed in today’s competitive

fitness industry.

THE

PushPress
PODCAST

Latest Episode

EP. 26 | July 2, 2025

Make Your Gym Better by
Unlocking Customer Feedback

How valuable is on Fernandez from

Best Hour of The ng. collecting, and
acting on feedbe

Listen On

8 e o

Recent Episodes

EP. 25 EP. 24 EP. 23

What Does ‘Working 5 Psychological Hacks How to Market Your
On Your Business’ to Be a Better Coach Gym in 2025

Rea“y Look Like? June 18, 2025 June 4, 2025

June 25, 2025 Listen On Listen On

Listen On 2 & o e © o

® & o

n Fernandez from
, collecting, and

#26 Unlock eedback | Start Measuring What Matters & Make Your Gym Better

- Jul2 cast

L4
PushPress @ Ser
PODGAST
G5 321 °

About Dan Uyemura and Jason Fernandez

Dan Uyemura — former gym owner and PushPress’s CEO — is joined by Jason
Fernandez (Fern), co-founder of Best Hour of Their Day. Fern is a Level 4 CrossFit
Coach, Flowmaster, and veteran member of CrossFit Seminar Staff, having led 250+
LL and L2 seminars worldwide. He's coached gym owners to $1M+ in revenue,
developed coaches who've joined Seminar Staff, and produced 1,500+ hours of
coaching and Affiliate Owner content. As owner of CrossFit Rife—one of Virginia
Beach's longest-running gyms with 260+ members—Fern blends elite coaching with
business strategy shaped by his experience at the Naval Academy and Harvard
Business School. Through Best Hour of Their Day, he's helped over 1,000 Affiliates
build sustainable, profitable gyms — without burning out.

"You need to be willing to be bad at the
things your customers don’t care about."

r

PushPress
PODCAST

Make Your Gym Better by

e i KING CUsStomer Feedback

ShPrese S

Show Notes ~

[00:44] The Lost Art of Customer Feedback

[03:18] The Importance of Specific Questions

[06:22] Creating Effective Surveys

[08:24] Attribute Mapping for Business Success
[17:09] Effective Onboarding Strategies

[20:45] Customer Feedback Drives Business Decisions

[23:63] Balancing Innovation and Core Competencies

AV

Full Transcript

SASHA ICHOONSIGY

THE

PushPress
»  PODCAST

l ‘ b :i i - n.:‘nhPI‘an RS ERRE O STRVIE s

Make You-r Gym Better by
Unlocking Customer Feedback



To elevate high-value content on

the PushPress website, a dedicated
CMS for customer case studies was
designed and implemented. The
system highlighted real gym owners
and provided prospects with relatable,
outcome-driven examples of how
PushPress supports business growth.

The pages were fully designed and
art-directed, then built in collaboration
with a web developer whose work
was managed throughout the process.
Once implemented, the pages were
optimized further, and the CMS was
maintained to ensure consistent
structure and smooth publishing for
new case studies.

Each template balanced storytelling
with product value—showcasing
results, features used, and key
takeaways. To drive traffic, supporting
paid creative was produced in both
static and video formats, strengthening
the content funnel from awareness to
consideration and increasing visibility
of authentic customer success stories.

CAPABILITIES
Web
Creative Content

COMPLETE
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PUSHPRESS CASE STUDIES

'. PushPress Products v Pricing Customers About Learn v Signin

Case Study

Switching from Wodify to PushPress:

“The Numbers Don’t Lie”

20% Revenue Growth 21 Months Membership
Achieving consistent year-over-year Retention

I L PvenLid Increasing average length of engagement

from 15 to 21 months

Before he discovered PushPress, Greg Buck needed more hours in the day. He was
overwhelmed by trying to manage everything from lead acquisition to client retention.
And his Wodify gym management software just wasn't helping.

Buck is the owner of CrossFit Arioch in Elgin, IL. Two and a half years ago, life was
throwing a lot at him. He and his wife had a baby on the way, and he was coaching more
than 25 classes per week. He needed to buy back some time or free himself up to grow
the gym.

That’s when he started shopping around. He found PushPress gym management software
and it was a game-changer.

Now, Buck coaches just three hours per week and his business is flourishing. In fact, he’s
happy to report that after a decade of affiliate ownership, the time since switching to
PushPress has been the best he’s ever had.

The Statistics from Switching to PushPress

When asked about his success since switching from Wodify to PushPress, Buck simply
said, “The numbers don’t lie.”

First, the membership base at CrossFit Arioch has increased from just under 150
members to more than 200. Second, the average LEG (length of engagement) in his
community has risen from 15 months to 21. And finally, Buck’s overall business revenue
has jumped by 20 percent each year that he’s been with PushPress.

Five Ways PushPress Grow is Changing the Game

35% Membership Growth

Expanding the membership base from just
under 150 to over 200 members

COMPANY NAME
CrossFit Arioch

ABOUT THE COMPANY

CrossFit Arioch is a 24/7 functional fitness
gym in Elgin, IL, offering expert coaching,
scalable programming, 24/7 access, and a
supportive community for athletes of all
levels.

INDUSTRY
CrossFit

PRODUCTS USED

20% Revenue Growth

Achieving consistent year-over-year increases in
revenue

21 Months Membership Retention

Increasing average length of engagement from 15
to 21 months

35% Membership Growth

Expanding the membership base from just under
150 to over 200 members

After switching to PUSAPK f'_f'"-~'- '
Arioch Fitness aGhieved-“-“'.. e I

21 Months .
Méembership
Retention

increasing average length of
engagement from 15 to 21 months

mbership
Growth

after switching to PushPress
from a competitor

SASHA ICHOONSIGY



8 PUSHPRESS COMPANY OFFSITE SASHA ICHOONSIGY

Beginning in 2024, PushPress
introduced annual all-staff off-site
summits, each requiring a unique
visual identity connected to the event’s
host location. For the 2025 summit

in New Mexico, a Southwestern-
inspired design system was created
in-house, incorporating stylized desert
landscapes and the region’s iconic hot
air balloons to establish a cohesive
event look and reinforce the sense

of place.

Event-specific collateral—including
name tags and lanyards—was
designed in this localized style to

unify the on-site experience. Swag H I G H A LT I T u D E
and awards, such as the annual GOAT s U M M I T

(Greatest of All Time) trophy and the

quarterly GOAT recognition coins,

were designed using the standard
PushPress brand to ensure consistency

across ongoing internal recognition

programs. The combined system

HIGH ALTITUDE

elevated the overall event experience SUMMIT

while strengthening company culture B pushpress

Ashley

Adams

and brand cohesion.

R&D: PRODUCT

Team

oF THE Year '
This award recognizes
? PI!SI?F'I'SSQ tea_rn§
g .
of our operating tenets. -
7
‘&& . GORE \Ml.l.rgs X 00&? 5
Sales K4 % 3
Team N A
g | 4 2 )
s PushPress ¢
CAPABILITIES = 2z, @‘?
|dentity e = = ”%%bad &
— . . - — ) N .
Collateral = '. Pushpress == 9augjjaoxa 104° _‘y

Project Management —_—— =

COMPLETE
November 2025



9 PUSHPRESS EVENT SIGNAGE, COLLATERAL, AND LANDING PAGE SASHA ICHOONSIGY

As PushPress ramped up event
attendance beginning in 2022, the
company needed a more cohesive

and professional event presence to
Built for

Gym Owners.
Powered by Al

match the broader rebrand. To support
this, the full event booth system was

PushPress takes the weight off
your shoulders with intelligent
tools that automate the grind,
connect your system: [=g
your gym grow strong

redesigned in-house, with all creative,

print production coordination, and
vendor management handled internally.

THE FUTURE OF GYM MANAGE

. PushPress
| 4 CORE

« Automate billing & payme
Core minimizes busywork
intelligent automations, fi
and seamless integration

- Intelligent member manz
From reservations to ret
from your operations to

The booth design featured a large
branded backdrop with side banners
showcasing key products and

. . . fficientl d e
promot'ons, Creat'ng a Clear V|Sua| . Pushpress . Pushpress )Toir:acgoenfmhonlﬁg rz,ezrz;lsr TURN PROSPECTS INTO MEMBERS ENHANCE PERFORMANCE AND COMMUNITY
. " R - Connected communitye [l pchpress B pushpress

narrative for attendees. Tables were S s ¥ GROW ¥ TRAIN

o utﬁtt e d With cur at e d b ran d e d swa g_ Unlock the power Of Grow your gym' Lnuostrl]\;arii vp:ggt;;ssyo:;l + AI-powered lead generation: + Smart programming, faster results:
your fitness business. B pushpress Boost your bottom line. ST | e

- s A - grams straight to the Members App,
. . . . | website designed for local searches, then track workout data to help each

SucC h as YETIS, M (0] I es kl ne note bOO kS, The smartest aII-lln-une software Suite to 4 Streamline your gym's success with Come see us plus automated marketing tools and member reach their fitness goals.

automate, streamline, and scale with ease. automated tools and smarter strategies. PushPress predictive analytics to refine your . Intelligent workout tracking: Manage
for our strategy. members’ workouts and class

and coozies—to increase engagement

' N s ™~ exclusive « Smarter communication: reservations, track PRs, and celebrate
Track prospects from website form fill to achievements inside the app.
an d rel nfO rce b ran d reCOg n |t|0 n. A @  simplify scheduling, billing, Turn leads into members Sv?mz’a?ig?;én;oﬁg?/vpff;s’ and re-engage - Integrated, evolving content:
& reports Convert clicks into clients with an . Pushpress Book a 'g ! p.‘ ] Offer integrated partner workouts from
i i i - Retention through intelligent automation: Misfit, HYROX, HWPO, and more.
rotating slide deck displayed on a TV , : SEO-optimized website and automated v demo today! Build loyalty with PushPress Grow's
©  Manage classes, check-ins, tools that drive results. automated workflows, personalizing

& TVs using our apps communication through email and SMS.

highlighted client testimonials, product

] . . »§ Capture leads with an cgmnn?lﬂ:ylcy:tlll;n
benefits, and social proof, offering sales SEO-optimized website Track every prospect’s joumey 66
. . and re-engage with smart, targeted PushP kes it ier fi t th o
reps stronger conversation starters and ¥ Automats emell follow-s fotow-upe. B k=t to hiving to do all the behind the
' ) , reviews scenes things, I can see where we need to apply
rei nforCIng PUSh PreSS s va | ue. B il & shors Ealored Keep -memhers our focus so the gym can continue to grow.
workouts in seconds coming back R

Boost loyalty through personalized,
automated email and SMS workflows
that work for you.

The updated booth system created a % Drive engagement with

o partner workout programs
more unified and trustworthy presence Easily collect referrals

and member feedback
Automatically ask for feedback,
Google reviews and referrals.

/A  Boost retention with

at events, helping PushPress stand effortless workflows

out in crowded expo halls and driving

higher-quality interactions with B pushpress

We're thrilled to keep the
conversation going. Book your free demo

First Name

prospective customers. .
L PushPress

To enhance event outreach and

PushPress’ gym management software is designed to make running your
gym easler, 50 you can focus on helping your community thrive.

give prospects a clear, streamlined

Scheduling a deme is quick and simple — just fill out the form, and choose a

time that works for you. We can't wait to show you how PushPress can Last Hame:

understanding of the PushPress supportyour growth,
ecosystem, this project involved c
designing a comprehensive product ’“”:ﬁ??i‘:h:;;m&“m:
flyer highlighting the company’s b PRVN

three core products. This included e G oo
developing and managing the * 47 x40 * 473
cappBIaTESs code pathway, directing

&datbrak to a dedicated demo-

Veakimg\agsgenaktad to reinforce

credibility and drive conversion.
COMPLETE

NovaabeanRO2%ng webpage was
fully designed and built in Webflow,
including the integration of a HubSpot
form for seamless lead capture. In
addition to the creative execution,



10 PUSHPRESS CROSSFIT GAMES BOOTH + ACTIVATION SASHA ICHOONSIGY

In 2025, PushPress delivered its most
elevated presence yet at the annual
CrossFit Games. The booth was fully

designed in-house and produced
in partnership with an external
vendor, resulting in a custom 20’ x
10’ installation that showcased bold, . pushpress
high-visibility branding, prominent v

social proof from well-known gyms,
dedicated shelving for curated swag,
and a front counter optimized for

relaxed, high-quality conversations
with attendees.

To deepen engagement, PushPress
partnered with a local coffee shop to
create an on-site activation. Visitors
received a branded punch card
redeemable for two free cups of
coffee, adding a memorable, value-
driven experience to their interaction
with the brand. Each card featured

a QR code linking to a streamlined

demo-booking page, creating a clear
and immediate path for interested
prospects to take the next step.

- Need a You're powered by caffeine. i
— < 9 inle - o The best gyms are An
. ; B plck me-up: powered by PushPress. kem;mw
: i 3 Head on over to . Iust:.f?“,’
3 g 2 B Stacks Espresso Bar Th'st":ee'(’ - anm;i
8 a and get a coffee on us! we want to power
you and your gym. | e
Stacks Espresso Bar
488 Broadway

Albany, NY 12207

CUP 1 CuUP 2

Available until our
coffee budget runs dry.

Press

CAPABILITIES
Sighage

, B pushpress
Print
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August 2025
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The SageHouse is a hybrid investing
and consulting firm that supports
fitness and wellness companies from
pre-seed through Series A, as well

as more established businesses.
Known for its hands-on, partnership-
driven approach, the firm blends deep
expertise across strategy, finance,
sales, partnerships, and marketing to
help founders accelerate growth.

The branding objective was to create
an identity that felt grounded and
approachable—reflecting a team that is
down-to-earth, wise and generous with
that wisdom, and genuinely invested

in helping people succeed. At the start
of the project, The SageHouse had an
existing logo mark but no logotype or
cohesive visual system.

In a contract role, a complete identity
expansion was developed, including
primary and secondary logo lockups
and a full visual brand guide. The
resulting system brought clarity,
warmth, and consistency to the brand,
supporting stronger representation
across digital and print touchpoints.

CAPABILITIES
Identity

COMPLETE
June 2023

THE SAGEHOUSE BRANDING EXPANSION

THE SAGEHOUSE

The SageHouse

We help fitness companies

go farther, faster.

i)
=

We work closely with purpose-driven startups on a bold mission to change the world.

Wellness and Fitness Services - Pittsburgh, PA - 835 followers .

i,‘ Jim & 1 other connection work here

CI=D (7o)

Home About Posts Jobs

People

2-10 employees

Brand Guidelines

The Problem

Historically, the investor-founder dynamic happens as such: founders and investors fund a startup,
the startup promises a return to the investors, and so on.

But we noticed a flaw in that relationship—specifically in the fitness and wellness space: there’s no
real connection between founders and those investing in and consulting with their business.

While founders have the expertise in the day-to-day understanding of running a fitness business,
they seldom have the resources they need to thrive, scale and succeed: be that funding, industry &
function-specific expertise, and direct execution support.

Meanwhile, advisors often don’t have fitness industry expertise—so they’re less likely to add
significant support to these founders who need their guidance. They’re in the back seat overseeing
from a distance, and oftentimes don’t even have the deep domain expertise needed to increase the
company’s probability of success.

The SageHouse is here to rethink the founder-investor dynamic.

Our Logo / Secondary

ary color

e THE SAGEHOUSE
ns should be used

limensions limit the

functionality of the primary logo

lock-up.

QJ/- THE SAGEHOUSE

Our Logo / Clear Space

We mandate a minimum amount

from the texi

In no instance should a line of
text or any other visual element
cross into this protective zone.

Logo files are provided with this - THE SAGEHOUSE

lear space embedded in the
image file.

THE SAGEHOUSE =

IHL

Wa180¥d

JOVNONYT WNSIA 3SNOHIOVS IHL

3SNOHIOVS IHL

nsin

39VNONY1 V!

3SNOHIOYS IHL

Color Palette

When using the logo mark for
profile icons, it can be separated

looks like this.

Icon-only files are provided with
this clear space embedded in the
image file.

r—
#39B9AB.

Type Palette / Primary

Inter for bold, clean headlines.
Crimson Pro for legible, academic
text.

Photography Guide

rganic shapes

ry color overlay when
using images as backgrounds

Our Vision for Impact

We serve the fitness and wellness
market of companies before their

SASHA ICHOONSIGY
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Headlines Set
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Sub-headlines Set in
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pre-seed and Series A investment SageHouse Advisors SageHouse Capital

rounds.

rs is built to consult

We help structure companies, improve
products and experiences, bui
outstanding culture and proc
sale bu to help create the impact
they set out to manifest.
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A series of social post styles were
created to support The SageHouse’s
thought-leadership efforts, including
case-study highlights and carousel
posts offering actionable advice

for growing fitness and wellness
companies.

CAPABILITIES
Creative Content

COMPLETE
June 2023

THE SAGEHOUSE BRANDING

-7
(\f * THE SAGEHOUSE
v

organization

Case Study with Nick Reyes,
CRO of PushPress

The SageHouse team was able to offer
guidance and help us avoid stepping on

(\/?l—— THE SAGEHOUSE
Ve

See how PushPress
partnered with
The SageHouse to:

Increase communication across
people and teams.
Improve planning and ship

products faster.

Receive ongoing executive
coaching from industry experts.

landmines along the way. As a leader in the
organization, it's been incredibly impactful

to have them as a sounding board.

Nick Reyes, CRO of PushPress

%Jf- THE SAGEHOUSE

ll— THE SAGEHOUSE
fH

Soul of a
startup,
body of a
well-oiled
machine:

3 Key Pillars to
Scale Without Losing
Startup Energy

&| SWIPE FOR MORE

gl/* THE SAGEHOUSE

Let me tell you about

“@ SWIPE FOR MORE

Be
Resilient

Resiliency is an essential
element in the startup

phase. As you grow, it’s
critical to maintain the
ability to recover from
difficult situations.

We've assembled a group of 15 industry
executives (it started as 8 but continues
to grow) from FitTech, equipment
manufacturers, education companies,
club chains, corporate wellness, and
thought leaders from around the globe.
Every week I meet with at least two
members of the Crazy 8 to talk about
trends, insights, and ideas from each
person's perspective within the fitness
and wellness industries.

The result of these conversations
fuels our thinking.

It helps us understand the industry's
direction and what levers influence its
trajectory and speed. This enables us to
more effectively service our clients and
make better-informed investment
decisions.

SASHA ICHOONSIGY



Through contract work with The
SageHouse, a visual brand refresh
was completed for Volt. While the
company’s core logo remained i
ntact, its dominant bright orange
posed challenges when applied a
cross supporting brand elements.
The updated system introduced
an expanded, more balanced
color palette, refreshed typeface
combinations, and a cohesive
visual language designed for
flexibility and consistency.

These refinements were carried
into newly developed collateral,
including event signage, resulting
in a clearer, more contemporary
brand expression that maintained
Volt’s energetic identity.

Building on the refreshed visual system,

a polished and easy-to-use sales deck
template was created for Volt’s internal
teams. The template incorporated

the updated palette, typography, and
graphic elements, offering a consistent
framework for sales conversations,
partner outreach, and investor
presentations. The result was a unified
presentation tool that communicated
Volt’s brand with clarity and impact.

CAPABILITIES
Sighage
Vendor Management

COMPLETE
December 2024
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Introducing Our
Al-Enabled Tablet
Training Mode

Ditch the phones, dominate the workouts!
Autoregulation for multiple athletes on a
single device.

@ Effortless Setup.
Train smarter, not harder. Training Mode makes group

sessions a breeze. Complete workouts and log sets
with just a tap.

Performance Focused.

Ditch distractions. Training Mode prioritizes clarity,
showing one user's workout at a time with detailed
movement data and high-definition technique videos.

Al-Powered Progress.

Training Mode leverages Cortex® Al to personalize
workouts in real-time. Smart Sets™ adjust training
loads based on athlete feedback, optimizing results.

REVIEWS. 2M+ USERS.

VOLT EVENT SIGNAGE + SALES ENABLEMENT COLLATERAL

AN RN

a VOLT company

ZAMAHEALTH.COM

v

A Wellbeing &
Recovery Hub
for Athletes

Self-guided Education

Anonymous Peer Connection

o & O

Resource Recommendations

THE VOLT ECOSYSTEM

P ~
e ~
\

N .

/ozaMA X ot

Mental Health Performance
Support Strength Training
for Athletes \/ for Athletes y

The Tools to
Build Your

Best Athletes

The Coach
Dashboard

Coaches can maximize their
athletes’ training with insights from
the Coach Dashboard. See metrics
on athlete and group engagement
to stay on top of accountability!

Real Results
with Volt

Sports Teams and organizations
like yours have achieved
outstanding outcomes with Volt.
From better engagement to
increased safety and efficient
scaling, our clients see tangible
results.

G

10 Conference
Championships

44% Increase in
Athlete Strength

average
impressive 4% across key movements.

READ VAMOS STRENGTH'S CASE STUDY @)

W 900% Increase in Athlete Adoption

AVolt customer recently achieved a full adoption of their programs, skyrocketing from
10% to 100%, after implementing Tablet Training Mode on iPads at each weight station!

SASHA ICHOONSIGY

MEET VOLT

The Solution Every Sports Team Needs

HELPING YOU PLAN FOR A PROVIDING INDIVIDUALIZED CREATING CULTURE AND
YEAR IN MINUTES ATTENTION WITH Al ACCOUNTABILITY
Save time by generating full-yeartraining  With Cortex® Al, workouts are analyzed and adjusted Strengthen the bond among your team
programs using Volts base programs— in real time—giving each athlete a safe, optimized both on and off the field with features
or build your own from scratch personalized coaching experience. that keep you connected.

Engaging, Remote Experience
for Every Athlete

Volt's mobile app creates an intuitive, engaging experience
that athletes love, blending ease of use with motivational
elements to keep them on track.

o hard was that set?

M Bffart
W | oo s

O [

R -

Average Go-Live Timeline

Transitioning to Volt is simple and efficient, taking just a few weeks to go from setup to success.

Coach/Coaches Explore Volt Get Buy-In Transition
start their Free Trial « Create Programs « Invite other coaches to « Customize plan with
« Customize Programs Coach Platform your account manager
« Invite a few key athletes - Set up onboarding call
to the training app with Success Team

Full Launch!
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Through contract work with TSG’s

US Boutique vertical in 2020, a series
of high-value lead magnet downloads
was developed for the boutique
fitness software brand Mariana Tek.
Each piece was designed to deliver
actionable industry insights while
aligning with the brand’s visual
identity. These assets were paired
with corresponding landing pages
where prospects could submit a form
to access the downloadable PDFs,
supporting both demand generation
and lead nurturing efforts.

This work strengthened Mariana

Tek’s demand-generation efforts,
improved content-driven acquisition,
and provided the sales team with more
qualified, insight-ready leads.

CAPABILITIES
Web
Creative Content

COMPLETE
December 2020

MARIANA TEK WEB AND CONTENT DOWNLOAD

MARIANA TEK.
by xplor

Income Treasure Hunt: How
Boutique Fitness Studios
Can Find Hidden Revenue in
Key Customer Moments

Identifying Instances in Member Journeys That Can
Generate Revenue (With Less Effort for You and Your Staff)

This playbook includes:

safe revenue opportunities might not have
considered
How implementin
ue stream

ne r

First Name '\ *
‘ -
-

Company
Current Studio Management Software W

Download '-tﬁe'-.w.hi-te;-pa-p.er

B

- ~

R —

Ready To Earn Passive Income? We Thought So.
Don’t miss the chance to get some actionable advice on how you can turn key
member moments into potential cash opportunities. Download the playbook now.

MARIANA TEK.
by xplor

OPPORTUNITY #1

CONTACTLESS REVENUE

SASHA ICHOONSIGY

Driving Revenue During COVID-19

Since COVID-19 hit, some studios have gone remote, while others
remained open with safety precautions in place. No matter what
choice you've made, there are still ways to keep your members
safe and keep your revenue flowing—whether you've gone
completely remote or offer a hybrid model.

REMOTE EXERCISE REVENUE

“ - OPPORTUNITIES OPPORTUNITIES
OW boutique ritness s our sl apen L overaging unique conacess  Adgstngyur ofrgs oinclderemot wokors

options ensures the safety of your members and can help maintain memberships and continue to grow

Studios Can Find
Hidden Revenue in Key

Customer Moments

Identifying Instances in Member Journeys
That Can Generate Revenue (With Less Effort

For You And Your Staff)

OPPORTUNITY #4

Rewarding Milestones

Your fitness studio is a commu-
nity, and there are simple ways
to use your booking software

to make customers feel valued—
leading to more engagement
and even more passive income.

CLASS ACHIEVEMENTS

Let customers know how many classes they've
taken, their start date, studios visited, and more
—and display it right on their dashboard. This will
have them itching to hit their next milestone.

CLASS BUNDLES

You can create custom bundles or packages that work
better for your business. Build a bundle that caters
perfectly to your ideal customers so you can get them
hooked and keep them coming back for more.

CONDITIONAL PROMOTIONS

Give members a discount for buying bundles, or
send them offers on special days or when they
meet certain milestones. Your community is the
heart of your studio—find ways to show them
the love they deserve

Welcome back,
Michelle

10 e e

Clmsas compleied -
Upcoming Reservations ()

1000 am  Tossdey. Oct. 11

1
i
1o

® Go Mobile For Seamless Transactions .
Members may be deterred from coming to class
because of contact with the front-desk or using
the locker rooms. With a mobile app, you can
handle check-ins and add-on purchases remotely,
so members can continue to book and buy

without visiting the front desk.

® Use Native Pick-A-Spot
With Mariana Tek’s pick-a-spot function, yourre .
not only communicating to members that
you're maintaining social distancing—you're also
generating earlier bookings, as customers tend to

sign up earlier when they can see spots.

D Home Le<ation

(2]

Has & Membership

L

g losvVsi

3 Finished o Credit Pockoge

PLUS, integrate Mariana Tek with
BrandBot and do even more:

e Send two-way texting & automated
email flows. Faster communication =
quicker way to make a sale.

o Create email onboarding flows, lapsed
reactivation emails, and more.

o Build forms, waivers, and landing
pages with direct purchasing power.

Get the branded mobile
experience you’ve always wanted,
so members can book with ease—

and unlock access to tools that
guarantee quick revenue.

GET IN TOUCH

with Mariana Tek to set up a
demo today—and be sure to ask
about BrandBot’s integrations.

Create Videos On Demand

Create workout videos via tools like Intellivideo
and Forte that integrate seamlessly with Mariana
Tek, and stream them exclusively to your members
You can also develop an easily monetizable web

and mobile app experience with Vimeo OTT,
which will be fully integrated with the Mariana Tek

platform in early 2021.

Go Live With Workouts

With BrandBot’s LiveStream Manager, you

can automate registrations via email, and send

reminder emails or SMS messages with custom

time intervals.

SET UP A DEMO

and see how Mariana Tek can help
you adapt your business while still
focusing on the bottom line.

SANFRANCISCO ==

e i
L TR P

Wesrssaciay, Aged 30, 2030 [

1030 am.

vk,

Upper Bady = Douts D
Nk,

o 1

BOOK A DEMO TODAY

to learn more about Mariana Tek.

MARIANA TEK
by xplor



As part of the TSG Boutique vertical
contract work, a comprehensive “State
of the Industry” report was created for
CrossFit software brand TRIIB at the
end of 2020. Rich in data visualizations,
the report delivered timely insights into
the state of in-person fitness during the
COVID-19 pandemic, distilling complex
data into clear and accessible graphics.
The piece also included prominent calls
to action encouraging readers to book a
demo with TRIIB, supporting the brand’s
broader lead-generation efforts.

CAPABILITIES
Creative Content
Data Visualization

COMPLETE
November 2020

TRIIB THE STATE OF CROSSFIT REPORT

TRIIB. = © TRUECOACH

THE STATE
OF THE
CROSSFI
MARKET

A 2020 SURVEY REPORT

Brought to you by Triib + TrueCoach

SECTION 2: SANITIZED AND CLEANER CONDITIONS ARE A MUST

PERCEPTION IS EVERYTHING

Considering CrossFit started out as a garage gym model, cleanliness
wasn't necessarily top-of-mind in the design. While most CrossFit gyms
have become more fastidious in recent years, it took 2020's pandemic

to jolt the community to a whole new level of clean.

Nearly half of members
surveyed—48%—said they would
leave their gym if it didn't feel
clean or COVID-safe enough.

THE PROBLEM

Data shows a gap between how gym owners think
they're doing, and how members feel they're doing.
Members care about hygiene and cleanliness now
more than ever, and this doesn't seem to be changing.

87% 88% 29%

of gym owners

N of owners said of owners
survgyed sa_\d they would said they would
th?” gymIs feel safe feel more
domg avery returning to comfortable
good qu with the gym, while if everyone was
cleanliness, this number wearing a mask;
health and was only however,

safety, but only

61% 61% 49%

of members among of members said
agree. members. mask wearing
would add to
their comfort.

THE BOTTOM LINE

THE MASK
DEBATE

42% of members
said they would
continue to come to
the gym if they were
required to wear a
mask, and 37% said
they would not.

Gym owners and
members have dif-
ferent perceptions
on mask effec-
tiveness in a gym
setting: while 41% of
members reported
they believe mask
wearing will help
prevent COVID at
the gym, only 24% of
owners agreed.

COVID has changed our perception of what we consider clean. Prior to COVID,
people were generally less concerned about whether equipment was wiped down
after every use. Today, this is now expected behavior, with 84% of respondents
saying it has become common. And, for nearly half of the community, their gyms’

mask requirements appear to be a personal dealbreaker.

SECTION 1: ONLINE CLASSES ARE HERE TO STAY

A SHIFT TO AT-HOME WORKOUTS

Both safety concerns and government mandates have had
people turning to new, solo methods for keeping up with
their fitness routine and goals, including participating online.

THE STATE OF HOME WORKOUTS

50%

50% of all survey
respondents con-
tinue to workout
from home in
some capacity.
Considered sepa-
rately, 18% of gym
owners and 44%
of non-owners say
they're still working
out at home.

SECTION 2: SANITIZED AND CLEANER CONDITIONS ARE A MUST

TAKEAWAYS

‘79%’

Of those gym own-
ers and members
who have shifted
to at-home train-
ing, 79% expressed
they are very likely
to continue to do
so for the foresee-
able future.

1. There's no such thing as too
clean: Remember, half of the
members surveyed said they
will leave if cleanliness isn't up to
snuff. From an owner perspective,
this means it's time to create a
cleaning and sanitization plan, and
communicate it to your members.
Consider building a landing page
on your website that clearly states
your COVID safety precautions. In

addition, send regular email checkins

about cleaning procedures, and put
printed signage at the front desk
explaining the new safety measures.

2. Prioritize your members’ needs:
Allowing users to set their own levels
of comfort is crucial. Perspectives on
safety and hygiene vary widely, and
each gym likely has its own balance

or consensus among the community.

Owners should make every effort

Those training at
home aren't just
doing sporadic
workouts here and
there. 46% of them
reported working
out five to seven
times per week,
indicating they've
found their “new
normal” groove.

Among the gyms
whose physical
locations are still
shut, nearly half of
members reported
they will return

to the gym when
the time comes;
however 94% said
they also plan to
continue to train
at home at least
some of the time.

DISCOVER HOW TRIIB CAN HELP
Did you know that Triib has a work-
out library with more than 300 plus
home workout options, as well as

a for both owners and

members which can be used to

set up remote classes for up to 500
people? Triib also provides the ability

to run a customized one month chal-
lenge, helping people stay engaged
throughout a particular timespan.

to meet participants where they
are most comfortable, embracing
differentiated membership or class
types as needed, so as to not put
long-term retention at risk.

3. Keep the dialogue open:
Understanding your members’
viewpoints is crucial. Owners can,
and should, survey members in
order to gather their sentiments and
provide opportunities for anonymous

feedback. Host events where

members can connect outside of a
WOD and share their perspectives,
or use Triib's email or SMS features
to gauge individual feedback.

Make it clear you're listening and
prioritize making sure users feel safe
— because even if you think you're
doing a great job, remember that
only 61% of members might agree.

u the tools to

communic

community and k

th your

ep them

up-to-date on your gym

SET UP A FREE DEMO

CROSSFIT AFFILIATION IS STILL RELEVANT

In addition, among those surveyed who were
asked, “What's the most important thing Cross-
Fit could do to enhance your perception of the
organization/being an affiliate?” around 25% of
responses involved improving inclusivity of
some kind. Themes spanned several categories:

« promoting diversity at each gym and within
CrossFit leadership

« making CrossFit more affordable, to attract
representation across the socioeconomic
spectrum

« reducing the athletic barrier to entry with
more classes geared toward intro-level work-
outs, health education, and programming
or older members, as well as revising the
Open level structure

« and, most popularly, investing in local
communities to introduce CrossFit to
younger prospects.

AFFILIATE SUPPORT

A number of open-ended respondents noted

a contrast between the cost of affiliation and
the degree of support they felt is received from
the organization. There was also a significant
amount of feedback by owners and members
who seek not only better communication from
all levels, but more involvement and
standardization across the board, including:

Improved standards for coaches and
affiliates, as well as exclusive resources
and increased education opportunities
for owners and coaches

Alignment of regulations (e.g. social
distancing policies) across all affiliates

Strengthened Level 1 coaching requirements
to ensure quality and consistency across gyms

CrossFit leadership involvement with
affiliates at a local level, including visits
to local gyms

SECTION 3: CROSSFIT AFFILIATION IS STILL RELEVANT

SHIFTING BRAND SENTIMENT

After the Greg Glassman scandal in
early 2020, it felt as though the com-
munity was more ready than ever 85%
to distance itself from the CrossFit
brand, with more than 1,400 affili-
ated gyms publicly announcing their
intention to disaffiliate. But, now that
the dust has settled, it has become
apparent that more gyms are stay-

ing than going, as Morning Chalk U
ing . 9 p BY AGE \l/
explains.

STRONGLY FAVORABLE FAVORABLE

Much ofthe reason most gyms have e s

remained affiliated with CrossFit is

85% of respondents said they had a
favorable view of Roza, 61% of them
a “strongly favorable” view.

18-34
pecause theyre happy and hopeful e %z N
about recent changes, and they have 35-44

a positive view of new CrossFit LLC _
owner and CEO Eric Roza. 45-64

Prioritizing Inclusivity €5+

83% of owners and 80% of members

said they believe CrossFit will be more

inclusive in the future, as evidenced

by initiatives such as CrossFit's Diver-

sify Program.

92%

Affiliate Support

Other initiatives have included Cross-
Fit's new scholarship program, as
well as the affiliate representative ini-
tiative (each region in North America
will have an affiliate representative to

92% of respondents, including owners

and members, have a positive view of

the future of crossfit, with 63% of them
reporting a “strongly positive” view.

tackle local issues including expand- \l/
ing diversity).
OWNERS/MEMBERS
STRONGLY FAVORABLE FAVORABLE

Roza's Plans

Roza has also made promises to
support the community from the top
down, including a plan to help affili-
ates be more financially successful. Members

[
H
H
°
@
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After joining TSG full-time in January
2021, ongoing creative and web
support was provided across the eight
brands in the Boutique vertical. For

e TRUEconcH FEATURES PRICING CASE STUDIES ABOUT
by xplor

TrueCoach, this included designing
updated pages for the company’s
website and managing a web

Invest In Your Personal Training Business

Save

process. During this period, TrueCoach o

24%

ALL annual plans are backed by our TrueCoach Guarantee

developer through the implementation

introduced a new pricing structure TrueCoach

featuring a free tier for personal is now

. o : . TrueCoach is now
trainers—a significant differentiator MOST POPULAR

for coaches

within the market. To promote this 2 i
with 1 active

for coaches with

. . The Standard Plan
Offerlng, ata rgeted ad cam paign was The Xplorer Plan The Starter Plan The Pro Plan

$19/month $45/month $89/month

18% SAVINGS

tier and its value to prospective users. 4% SAVINGS 19% SAVINGS

client. - 1 active client.

developed highlighting the new free $0

1 Active Client Up to 5 active clients Up to 20 active clients Up to 50 active clients

@ TRUECOACH
by xplor

Free Forever TrueCoach Payments TrueCoach Payments TrueCoach Payments
Coach Profiles Coach Profiles Coach Profiles

Built on Fitnhess School Built on Fitness School

[ TRY PRO FREE ]
TRY STANDARD FREE

Built on Fitness School

[ GET XPLORER FREE ]

@ TRUECORCH TrueCoach is now
by xplor for coaches with 1 active client.

TrueCoach
is now

More than 50 clients? We’ve got special pricing for you. Email to learn more.

for coaches

with 1 active TrueCoach is now

Frequently Asked Questions

What is the
TrueCoach Guarantee?

We are confident that TrueCoach
will save you time and deliver a
better experience to your clients
while growing your training
businesses. So confident, we have
introduced the TrueCoach
Guarantee.

This unconditional 90-day money-
back guarantee is for first-time
subscribers signed up for an annual
plan. If you are not satisfied with
TrueCoach for any reason within
the first 90 days, we will issue a
refund. Restrictions Apply.

What if | have more than 250 clients?

That's awesome. Contact us to discuss custom pricing
options.

What is Built On Fitness School?

Get exclusive free access to Built On Fitness School
with your yearly TrueCoach subscription and start
learning how to kickstart building your personal
training business with TrueCoach + Built On Fitness
School.

What happens if | want to upgrade/
downgrade after purchasing?

Any plan can be upgraded/downgraded at any time
and we’ll automatically pro-rate the difference so you
only pay for the actual time spent on any plan.

Is there an Annual Contract?

Our default agreements are month to month and you
can cancel at any time. For additional savings, we have
annual plans backed by our TrueCoach Guarantee!

Are there any extra fees?

MNope, what you see is what you get.

What are TrueCoach Profiles?

With Coach Profiles, you can easily create a beautiful
customer-facing profile page. Point-and-click to add
sections and details about your business, communicate
with prospects, and capture leads that go directly into
your TrueCoach account.

What does this cost for my clients?

Nothing! TrueCoach is 100% free for your clients.
Anything else is just insanity.

How do | get started?

Easy! Select which plan works for your business above
and try it free during our 14-day trial. We'll see you on
the other side!

client.
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March 2022 About Us

Android App for Clients(Early



XPLOR EXECUTIVE SLIDE DECK SAMPLES SASHA ICHOONSIGY

In March 2021, TSG merged with
payment company Clearent to form
Xplor, accompanied by a full rebrand
developed by an external agency. The
North American TSG Boutique vertical
became Xplor Fitness & Wellbeing,
launching a new product offering
called Xplor Studio as part of the
transition. In this phase, work shifted to
adopting the new Xplor brand system

I POT I SP OPERATING PLA

Business would be positioned as diversified (multi-vertical) integrated payments player with central payments and management capability.

Xplor Coach

and integrating its updated visuals and Our global

messaging across the existing portfolio payments platform

CLEARENT/TSG NORTH STAR OPERATING DESIGN STRATEGY DESCRIPTION

Merchant & Partner
Reporting Portals

Software & App
Integration

of boutique fitness brands, ensuring TrueCoach

software-payments offerings Data Hub &

Voyager, our global payments platform, Py Analytics Englne

is a single platform with scalable, Sales, Underwriting
a a & Onboarding

modern architecture, using our

advanced technology and data

capabilities.

) Multi-vertical offering with integrated

coherence, clarity, and a unified brand

CAM, Loyalty

fotesisitea. TrueCoach is our market leading online personal
training software for coaches, trainers, and
instructors.

= == 4 All verticals loeverage central capability:
eX p e ri e n Ce [ ~ Scalable payments platform
¢ envice ‘Centre of Exxcellence’ business support
ment,
/Pricing, Ti ology Infrastructure)
ME&A and PMI teams
G&A (Finance, HR, IT, Legal, Facilities)

Whether building a profitable side-hustle or scaling a
training business into an empire, TrueCoach enables
savvy online fitness entrepreneurs to scale. With

Strategic enabler for vertical and
geographic expansion

R

‘\ ) e . =
P0cesg e oA workout builders, a video exercise library, nutrition ' N
traf::k'ing and real-time me.ssaging, c.c.:ache.ns and
END PROC trainers can spend more time coaching clients and lger acceptance

less time on admin.

(DUCATIG,,

QIKK‘I‘JS’ ’ Payment vo nigrated onto central payments
vy per platform, generation revenue synergies

G&A Integrated, generating cost synergies

Front End Security BackEnd
pracessing & Cempliance Progessing
ion/ Freud & i Closr, Sattl & Fund

Commerce enablement Our unique (el Ne T (TR in Existing Geographies

of the Field Services DNA AUTRALIA OWLY
value chain
Opportunity

Moat 17Musers  4.2M users O Home
We're experts in our verticals because many of us came -} Space
from thesa verticals and were customers before, We think and act like founders, where ownership
experiencing the same daily friction points first-hand and entrepreneurship define who we are Current
offering POTENTIA AM Playground
(EDU-only) ECOSYS tem iokservices 16k services 0

() waitist

“As a member of the American
Home Shield network, we

receive 40-60 work order leads p— We are relentlessly focused on making life simple for B _— Office
: - . JTENTIA

—_— BMS toksavicse 161 sovies

is a game changer for us—

saving us time and money."
—David Grigoryev, Relaxed Heating & Air

We strongly believe inclusion drives innovation offering QikKids
and foster an environment with the right voices at (all verticals)
every table, where every Xplorer can bring their

whole self to work ‘Potential’ indicates
ial i
ATTACH RATE POTENTIAL potental value of
B5%+ existing services

CAPABILITIES
Organic Social

COMPLETE
February 2022



18 XPLOR STUDIO PAID LANDING PAGES SASHA ICHOONSIGY

Wh i I e the Xplor pa rent Co m pa ny Drag and drop to set your schedule
Get a quick, holistic view of class and instructor schedules, plus a range of custom

We bs ite Wa s b u i It exte r n a I Iy, th e wiewing options 5o you can see wha's working when, and how much they're utilized. The

best part? Just drag and drop to create or move an appaintment.

Core Yoga Software Features

Fitness & Wellbeing product sites S e s oo
' ' + Pre-Built Class Templates » Integrated Payment Processing

were developed and maintained by — e

the North American marketing team. © - * = = = Manage eveyting from o smpe dashbosrd @ Membersip enagomen K OwoudngToes

Track membership growth, attendance, churn and KPls in your
reparting dashboard—so you can identify at-risk members; and « Member Tagging and Segmentation + Bulk Member Import Taol

As part of this work, targeted landing ~ e G

. rﬁfﬁ Staff Management E Reporting
pages were created for the newly WanaN i, R T——— + Mtodanc, Ui Rtaion, v i ports
L - Payroll Management « Payment, Expense, and Invoice Reports
launched Xplor Studio product, each " ©

tailored to specific fitness modalities

+ Financial Reconcillation Reports.

F{ Retall & Inventory

himp, and Zapior + Online and In-App Membaership, Package,
and Product Purchasing

studio &

@ Mablle Apps
5 for Lead Generation « Member Mobile App for iOS and Android

and competitive segments. These

munications = Admin Mobsle App for 105 and Androld

, : FITNESS STUDIO boking made simple e |
pages aligned with the updated Xplor SOFTWARE COMPARISON - =

and in person—plus, your staff can —

brand system and were designed bl et 2t vttt arocuns

to clearly articulate product value, —— e =
address audience-specific needs, and

- - Custom Branded App
Included with Grow and Expand Packages

ADVANTAGES Xpior Studio Mindbady  Wellnosslhing  Zon Planner
+ Custom Maobile App with Your Loga and Colors

support acquisition across a diverse S N - et Lstngin Ao Sre £y S
= =]
. Vasiety of Built-In Reporting = . A
f mark o | N |
Itn ess ar et- m:’_f‘:;\::‘"d Pt with Branded 2 b= One app to manage it all
Rench Chonts Anytime with UnSmited - o Your members can interact with your studio through one
SME Inchuded | - . —— beautiful, intuitive Xplor Studio mobile app that lets them sign
Conmeet to Every Tool with Zapier w := i up for classes, book (or request to book) 11 appointments, shop
Integeatian = your merch, rent gear and more.
Sealy 11 Offerings with Custom - —_— (]
Workout Programs
v , , | - N g

Mutritian Tracking & Planning
Bastn-Class Custamer Suppes w

Try Befare You Buy with No Obligation
Frea Trial

The yoga software

br experience for you, your staff, and your clients experience that's fun,
flexible, and100% yours.

ickly and easily An easier, more intuitive

gxperignce Every community is unique. That's why we built a platform that

u Track your growth
/ ——
G —
1

)

One comprehensive plan.
Zero price confusion.

Stay connected whan it

-onboarding flow, you can axplore g _ matters most
Rather than nickel-and-dime you every time you want te add a feature lor without the help of cur team, We're flerce defenders of your tive—that's why we can flex with your business. Create easy end-to-end
o your menthly plan, our comprehensive core plan includes all the swer any questions. Get a full view provide & world-class platform that makss the bas periences with class & | training bookings, secure
versatile tools you'll need to grow and seale your business. aff, team and member easy And need help at any point, cur team is billing, seamless sign-ins, and messaging to keep everyone
haw you want to tailor the avalla v connectad.
Geta Tour
Want to see how we ou tSh ine R 1a guide? Book a meeting with a real human — we'll take you on a

k-through and show you how to leverage Studio for your unique

the competition?
p Dlscwer ﬁ‘e studlo dlﬁem todw. Designed simple. Engineered powerful. Flex to your strengths. Put your community first. siness neads, with solutions starting at $149/mo.

Manage your daily grind of payments, Unlack the power of Studic’s toolset to launch, Build an easy & engaging studio experience in-
Start your fres trisl memberships, and admin work faster than ever grow, or redefine your business. Test new classes, persan & online. Studio makes it easy to automate,

befare. Use comprehensive processing & 14 programs, and promotions while tracking the with intuitive communication tools that keep you &

reparting tools so you can stay informed without metrics that matter. Use Studio insights to find your  your clients informed and connected.

drowning in the details. niche & lean inta your strengths. me® Last Name®

& Xplor 2021 Terms of Service Privacy/Cockis Pelicy Business Size*
Please Select

Company®

Plans tailored to your needs

We have small, medium and large scale plans depending on your business.

MOST POFPULAR

Grow

Gat the full package, plus your
own dedicated app

Starter

Get everything you need,

Expand

For the savviest of fitness

when you need it businesses
per
. 249 o -
$1 4 month $349 month © Xplar 2021 Terms of Service Privacy/Cookie Palicy
Save $360 Annually
Save $240 Annually Save $600 Annually

Core Studio Features Including:
Class & appointment booking,
membership managerment,

' Core Studio Features Including:
Class & appointment bocking,
membership management,

paymants & services, staff
management, marketing, reperting,
retall, onboarding tools and

powarful integrations.

payments & services, staff
management, marketing, reparting,
retail, onboarding tooks and

powerful integrations.

CAPABILITIES
Web

Custom Branded App with your

logo and colors and a dedicated
listing in the App & Play stores Available Soon

Drag and drop to set your schedule

Gat s quick, holistic view of class and instructor schedules, plus  range of custom
Co M P L E T E viewing cptions so you can see whao's working when, and how much they're utilized. The
best part? Just drag and drop to create or move an appointment,

December 2021



As part of the regular cadence of
multi-channel marketing initiatives,

a holiday campaign was developed

for Xplor Studio centered around a
strategic playbook offering guidance
on promoting fithess businesses during
the busy holiday season. The campaign
included paid ads, a dedicated landing
page with a lead form, and a PDF
playbook featuring actionable insights
and clear calls to action. A whimsical
visual direction was introduced using
“holiday lights” inspired by existing
brand assets, adding seasonal warmth
while remaining aligned with the Xplor
brand system.

CAPABILITIES
Web

Creative Content
Paid Social

COMPLETE
December 2021

XPLOR STUDIO HOLIDAY 2021 CAMPAIGN

WANT TO GROW YOUR

FITNESS BUSINESS THIS
HOLIDAY SEASON?

At Xplor, we know the holidays are both wonderful and stressful for studio owners
and managers — but you CAN thrive with a strong game plan. Learn how to cut
through the noise and grow your member base (yes, even in a slow season!) with our
latest playbook, How to Promote Your Brand During the Holiday Rush.

Download the Playbool

How to Promote Your Brand

Ready to stand out?
During the Holiday Rush

We've packed our fitness business management

expertise into a playbook covering four topics that'll help First hame
you boost your marketing efforts and learn how to:
Create a compelling discount offer Last Name
« Build a social media following
= Get eyes and opens on your email campaigns o

« Boost engagement during the slower time of year for
fitness businesses and have a strong presence
leading into the new year.

Studio or Business Type

Plus, get a FREE ready-to-go holiday posting schedule
as well as tips on social media best practices!

ownload the Playbook & So

A Playbook For Every Area of Marketing

We've broken down our tips and tricks based on what you're looking for — whether that's
crafting an email or creating the perfect social media post. Here's what you'll get:

—» How to Create a Compelling Holiday Offer

You them everywhere: holiday deals, offers and ads. Learn
how you can beat the competition and stand out with an offer

that cuts through the clutter.

—» How to Build a Social Media Following
Gaining an audience on social media isn't easy—but we have
gathered our best tips to help you step up your social game and
grow your audience.

—3 How to Land in an Email Inbox

Emails can be an incredible tool for revenue—but only if your

throughs and opens.

audience opens them. Here's how to craft emails for more click-

BUNDLE-UP OFFER

Grow + Training
add-on at $299

Conquer the holiday rush
with the Xplor Studio
holiday playbook

The holidays can be stressful—but running
your fitness business during this season
doesn’t have to be! Before the rush
begins, here’s a helpful guide to get

your studio or gym ready for the

holiday season that has tips and

tricks on running promotions,

social media and more.

GETTING PEOPLE TO OPEN

You have your content and are ready to push to your holiday audience—
but how do you actually get people to open?

Consider a few i hitting send:

hacks

Start sending now
The best way to catch members’ attention
during the holiday rush s to hit the inbox

early, or before your local/regional
competition. Right now, your members are
probably already thinking about holiday

deals for family & friends.

Too soon? No such thing

More than 50% of consumers begin their
holiday shopping well before Black Friday rolls
around; 45% start before November 1 and 25%
start before October. (Source: RetailMeNot)

Time it out

No matter when you reach out, do it at the
right time of day when your members are
most likely to be checking their inbox. Some
helpful stats:

«  58%* of American adults check their
email first thing in the morning. (Source:
Customer Intelligence)

Millennials are most likely to check their
email from bed (70%), from the bathroom
(57%), or while driving (27%). (Source:
Adobe)

For the holidays, if you choose to send on
apeak volume day, you're most likely to
generate the highest revenue per email
by sending around 12pm on Thanksgiving,
4-8am on Black Friday, and 8-10am on
Cyber Monday. (Source: Experian)

Open rates are driven by subject lines, which
is your one opportunity to give recipients
apreview of what theyll see. Some helpful
insights:

«  Include emojis This s a proven method for
catching people’s attention especially if
your base skews younger.

«  Getpersonal Populate first name

dynamically in the subject ine to show

members they're notjust a generic
audience. Even simply including their
name in the body of the email can help
distinguish your email from others and
instantly add a personal touch evenif your
message s generic.

Make recipients feel special Teasers such

as “For members only,” “For you,” “You're

invited,” and “Early access” will instantly
pique interest and make members more
likely to engage

Keepitbrief Try packing a punch in as

few words as possible so your email is

visually distinct from the subject lines
stacked above and below your email in
the inbox.

Test, test, test 50/50 split your recipient

list and test subject ines at every

opportunity to leam what works for your
specific audience.

STEP 2

OUTSMART THE ALGORITHM

SASHA ICHOONSIGY

The algorithms on social media are always subject to change, but here are
some ways you can currently use it to your advantage and stand out.

Cater the Content to the Platform
Social media platforms have different
strengths. Plus, people use them differently.
That's why it's crucial to post unique content
to each channel, or at least modify it to fit the
audience. For example, Linkedin should be
used for informational posts while video is
great for Instagram. For more on the best con-
tent for platforms, check out this

Work Your Instagram

Utilize story posts and story highlights on
Instagram as a way to reach your viewers. By
posting to Instagram Stories more often, you
have a better chance of reaching viewers

as they browse their daily stories. The more
views, the higher your ranking on Instagram
will be!

from Forbes.

(Video) Content Is King

In the fitness vertical, video content is a great
way to introduce yourself, your studio and
your workouts. In fact, the Instagram algorithm
prioritizes Reels, which is a great place to
start—and you can also have fun with Tik Tok.
Video not your thing? Ask a trainer or staff
member to take over. Employees who are at
your studio or gym usually have a great eye for
capturing fun things that happen during class,
your sweet retail offerings, a stocked fridge
with new juices, etc.

BONUS

Be ic about
Hashtags are tricky, but are effective when
you use them correctly. Rather than listing
dozens of words, stick to specific and
relevant words. When you find the right
ones, it can help people find your brand

and grow your audience. Beyond using
hashtags in posts, you can also use hashtags
for campaigns—see more on that n this
Hootsuite blog. But be sure not to use a
banned hashtag, as it could de-prioritize
your account.

Why pay special attention to Gmail? First of all, Gmail accounts for 27% of all email opens.
(Sourt

chJury.net) But beyond th:
email client with a market share of 27.
to know how to take advantage of the platform to

Three Tabs
Gmail's tabbed inbox experience offers a
Primary inbox, a Promotions section, and a
Social section. The Promotions section is
where promotional offers and marketing
emails are generally filtered

The Optional Updates Tab

Many users configure their settings to

also have an Updates section, which holds
emails that look like account updates and
are personalized in some way. The volume

of emails in the Updates tab is significantly
less than the Promotions tab, i.e. if your email
is categorized this way, you're more likely

to distinguish your message and earn your
readers’ attention.

To avoid the Promotions tab and aim for the
Updates tab
Include account nfo in a sidebar at the top,
in the corner, or in the footer of the email. For
ample, include a small section that simply
member’s ID or account number,
ome base” location (if applicable), the
date of their | i
other accountinfo ths
your email/CRM platform permits, you could
even list the next few classes they're signed
up for, or embed a local map or street view of
their preferred location.

best serve your content. (Source: Litm

Itsnotjust the holidays

Consistently including these elements in
your emails will make Google more il

to recognize them as updates, which

critical during the holidays to distinguish
yourself from the melee of retail emails in the
Promotions tab, and can also lead to higher
long-term email engagement.

Go easy on the promo/ offer look-and-feel
Use fewer images and don'tinclude too

many external links—1image and 1 CTA is just
fine—and steer clear of obvious promotion
language when possible (e.g. “Get a discount!”
can be swapped with “get more out of your
membership!”)

Bundle a promotion with a general studio
update

In addition to a holiday discount or offer,
make sure to include relevant details about
cancellations, etc. as if you' a
newsletter. The offer can be the focal point
and main CTA, but giving members a relevant
studio update alongside an offer makes for
avalue-packed email that rewards them for
being an ongoing part of your community.

The most effective email efforts start with designing a customer-centric experience
for your members. Lean into segmentation and create distinct experiences or
versions based on members’ behavior. Craft a compelling subjectline. Send at the.
right time. Give them visibly compelling content inside the email that rewards with a
message/ offer tailored just to them.

It sounds like a lot, but when put into practice, you'll be sending emails and receiving

greatresults.

BOOK AN XPLOR STUDIO DEMO
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Leading up to the 100th year
anniversary of the Houston Zoo,

the Development team has been
fundraising for an amibitious campaign
to revitalize four sections of the Zoo
grounds. As they met with donors,
they requested to have a succinct
document they could leave behind
with them.

The booklet set features an overview
of the Centennial Campaign, from the
Zoo’s founding history to its current
mission. In the back, there is a pocket
that can hold up to four additional
inserts, one for each project slated
for Phase 1 of the Centennial
Campaign. These inserts are selected
based on the interest of the donor
and feature more detailed information
about those regions of the Zoo.

This project was coordinated with the
Houston Zoo CEO, the Development
Vice President, and writing staff. It is
a living document that continues to
grow and change with the campaign.

CAPABILITIES
Print
Coordination with Executives

COMPLETE
2018

CENTENNIAL CAMPAIGN DONOR BOOKLET AND INSERTS
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The Magnificent
Landscape thal Inspired
\lodern Science

nee afecosystems,

necd for conservation
action thant

Swadding tha oquotar mceo the
Ecuadr, the ielored Galopagas

Connecting the Zoos Animal
\mbassadors to Direct
Conservation \ction

A portion of the funds raised in this
campaign will support conservation
projects fied directly to the animals
and habitats featured in each of the
Zoo's capital projects

Pantanal -
Trail of the Jaguar

KEEPING OUR WORLD WILD:
ensennal Campagn ios 1h "

The Heart of the Zoo

KEEPING OUR WORLD WILD:

\ncient Relatives

KEEPING OUR WORLD WILD:

Galapagos Islands, North Entry.

Vrvival Plaza, and Reflections Event Hall

KEEPING QUR WORLD WILD:

SASHA ICHOONSIGY
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The Kathrine G. McGovern Texas
Wetlands was the first exhibit completed
as part of the Houston Zoo’s Centennial
Campaign. In preparation for the 2019
Memorial Day weekend opening, there
were billboards placed throughout
Houston.

Houston Mayor Sylvester Turner joined
Houston Zoo CEO Lee Ehmke for the
grand opening, which was covered
widely by local media.

Donors of the Houston Zoo Centennial
Fundraising Campaign were invited

to an exclusive preview lunch hosted
in the habitat before it opened to

the pubilic.

Adjacent to the new Texas Wetlands
habitat is a large outdoor event

space that can seat up to 200 people.
The Houston Zoo Special Events team
requested a canvas tote bag and
postcard to promote the new exhibit
and generate interest in the Lone

Star Pavilion.

These pieces feature animals guests
will see in the Texas Wetlands habitat,
with a more refined design treatment
that can live comfortably alongside
the exhibit branding.

CAPABILITIES
Print

Sighage
Merchandising

COMPLETE
May 2019

KATHRINE G. MCGOVERN TEXAS WETLANDS CAMPAIGN

Houston,

TEXAS
WETLANDS

TEXAS NOW.
TEXAS FOREVER.

KATHRINE G. McGOVERN

TEXAS HOUSTON 00

¥,
HOUSTON ZOO Iw

‘ -

‘Houéton"'
..aA Zoo

WELCOME 0 1y

KATHRINE G, MeGOVERN

TEXAS
WETLANDS

PRIVATE DONOR
COCKTAIL RECEPTION

SOAR

into our newest event space

THE
LONE » STAR
PAVILION

coming soon at the Houston Zoo!

Gather your flock and enjoy a picnic near
the Kathrine G. McGovern Texas Wetlands
exhibit featuring eagles, alligators,
cranes, and more!

Our native party animals can't wait
for you to visit!

SASHA ICHOONSIGY

g ;Iouston
00

Dr. Cullen Geiselman and Joe Cleary
Capital Campaign Co-Chairs
1513 Cambridge Street

Houston, TX 77030

HOUSTON ZOO CEO

Lee Ehmke

AND CAPITAL CAMPAIGN CO-CHAIRS

Dr. Cullen Geiselman and Joe Cleary

INVITE OUR HONORARY CAMPAIGN CHAIRS
TO A SPECIAL PREVIEW OF

TUESDAY, APRIL 23, 2019

NOON Lunch in the
Nau Family Gorilla Treehouse

IMMEDIATELY  Mingle with Ambassador Animals
FOLLOWING Sneak Peek of Texas Wetlands

VALET Z00’s Main Entrance
PARKING 6200 Hermann Park Drive

DRESS Business Casual

to Ginger Moon at 713.533.6584 or ) org

KATHRINE G. McGOVERN

TEXAS
WETLANDS

Every

event at the

! Houston Zoo
| helps save

' animals

in the wild!

www.houstonzoo.org/host-an-event
713-533-6833

Houston 6200 Hermann Park Drive

Houston, TX 77030

HOUSTON ZOO ZO’O WWW.HOUSTONZOD.ORG
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The McNair Asian Elephant Habitat
was completed in 2017, doubling the
size of the elephant complex at the
Houston Zoo. This renovation made
room for the growing elephant herd
and added a massive 16,000 gallon
pool where guests can see elephants
swimming from a boardwalk with an
unobstructed view.

Signage was themed to the native
culture of the region these elephants
originate, featuring intricate patterning
and pointed arch shapes.

This was the first exhibit to feature
digestible, fully bilingual information
for guests. Design was coordinated
with a contract content developer, on-
staff photographer, and animal teams.
This was the first Houston Zoo signage
project to be installed with no visible
hardware. Exterior grade, durable 1/2"
CHPL was used to allow for blind rail
mounting, providing a better viewing
experience for guests.

CAPABILITIES
Theming

Sighage

Project Management

COMPLETE
May 2017

MCNAIR ASIAN ELEPHANT HABITAT

Males are big

Nl ONE BIG HAPPY FAMILY

UNA GRAN FAMILIA FELIZ

Family is everything. Elephants wil fight
THE HOUSTON o e o provect thef fary.
HERD sed by their maother,

Babies are ras females in the herd

qunts, and other

% rel” Adult elephonts
& “Mind Y&r"r;’?::cm to become
well-behoved adults:

s like being BY
selves. ThF;:rmt’“'"'t fike being POt
to’?‘lh“k femeale herd:

ELEFANTE ASIATICO

Elephas maximus

HABITAT

DIET
Plants, frui
Plantas, fruta, v

DID YOU KNOW?
Asian elephants are an
entirely different species
than African Elephants.

STATUS
Endangered
En Peligro de Extincién

LOCATION IN THE WILD
Asia

Asia

¢ Elephants are excellent swim

really enjoy i S cienadins

© They might be huge, but elephants float very well,
© Wild _eie_phunts €an swim up to a mile,

¢ Elephants use their trynk |
when they swim. irtrunk like a snorkel to breathe

SASHA ICHOONSIGY

: l-\'

I |

4 14 -

' " \ 7
3 ELEPHANTS AND PEOPLE: | ‘

\ FENCES MAKE
EE: oD NEIGHBORS

- Sﬁrllg: thdwbzfsp::::ur:g e No real bees in here!
when t r :

& What a great ideal Some farmers
build fences using beehive boxes
to scare off wild elephants.

¢ Bee boxes are hung every 33 feet
and linked together with wire.

< Elephants hear the bees and go
IT'S A REAL elsewhere for food,

WIN-WIN
FOR EVERYONE! i

© The farmers harvest and sell the
elephant-friendly honey.
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